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AGENDA

Opening Remarks - 14:30 - 14:50

— Dr. Vasil Todorov, Vice President of the
Bulgarian Chamber of Commerce and Industry
— Mr. Nikolay Paunov, Executive Director,
Executive Agency on Vine and Wine, Ministry of
Agriculture and Food of the Republic of Bulgaria
— Dr. Momchil Stanishev, Director of
APACCCEEC, Ministry of Agriculture and Food of
the Republic of Bulgaria

— Mr. Davide Orlandi, EU Partnerships Manager,
EU SME Centre
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PART I - 14:50 -15:30

Davide Orlandi, EU Partnerships Manager, EU SME
Centre

China’'s Wine Market - Latest Trends and Strategies
for Exporters

PART Il - 15:30 - 15:50

Mr. Krasimir Patishanov, General Manager,
Brestovitsa Winery

Mr. Nikolay Dalakov - CEO, Magura Winery, owner of
Better Half Winery

Mr. Traion Rusev - Export manager - Svishtov Winery
Remarks by wine industry representatives

PART Ill - 15:50 - 16:30

Patricia Aranguren Moliner, Assistant Manager,
Dezan Shira & Associates
Market access and requirements forimported wine

Q&A Session and closing remarks -
16:30 - 17:00

www.eusmecentre.org.cn



PATRICIA
ARANGUREN
KEYNOTE MOLINER
SP EAKE R Assistant Manager at Dezan Shira &

Associates’' International Business Advisory

patricia.aranguren@dezshira.com
https.//www.dezshira.com/

CHINA'S WINE MARKET: A GUIDE
I(GEU FOR EXPORTERS

29 SEPTEMBER 2026

www.eusmecentre.org.cn


mailto:patricia.aranguren@dezshira.com
https://www.dezshira.com/

WHAT WE'LL COVER

0 Finding and checking a partner e Clearing customs
Who you deal with, and how to verify them The documents customs expects, and the common hold-
ups
e Getting your wine there e Tax and labelling
Routes to market, shipping, ports What you pay, and what goes on the bottle

e Registering as a producer e Protecting your name

GACC registration: your obligation, not the importer's Your region, and your brand
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HOW BUSINESS GETS DONE IN CHINA

EXPECT A COURTSHIP GUANXI
Several meetings before a serious partner commits to Relationship capital, built through repeated personal
real volume. contact.
MIANZI, OR ‘FACF’ THE BANQUET IS THE MEETING
Never contradict or correct a counterpart in front of Dinner after a meeting is often where the real
others. negotiation happens.
CHINA'S WINE MARKET: A GUIDE
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TWO WAYS TO CHECK A PARTNER

BACKGROUND CHECK FORMAL DUE DILIGENCE

* Public and semi-public records only.  Direct requests for information they do not publish,

plus a legal and financial review.
» Days to about a week, low cost.

o * Weeks to months, through a firm with legal and tax
* No site visit needed. capability.

» Proportionate for most distributor relationships. - On-site work becomes important.

» Worth it for a joint venture, acquisition, or serious
credit and exclusivity.
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WHAT A BACKGROUND CHECK TELLS YOU

WHAT YOU LEARN WHERE IT COMES FROM
* Registered name, address and date of establishment. * The national company registry, run by SAMR.
» Legal representative, shareholders, and management. « Commercial credit reports from local agents.
* Registered capital and company type. + Stock exchange filings, if the company is listed.
* Full business scope » Trade association databases.
»  Whether the company has relocated, suspended or + Import and export records.

been blacklisted.
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CHECK BEFORE YOU SIGN

BUSINESS SCOPE IDENTITY
Does their license actually permit alcohol import and Does the 18-digjt credit code on their license match the
wholesale, not just food and drink in general? national company registry entry?
STANDING WHO THEY ACTUALLY ARE
Are they flagged on the ‘abnormal operations' list, China’s A trading company may simply be intermediating.

public blacklist of companies in trouble?
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READING A BUSINESS LICENSE

|+ Company name: trade name, industry, region and company type.
G~k & 25 % jk m Hg B
e R n ﬂ ; |« The 18-digit Unified Social Credit Code: their identifier everywhere.

g L Ere o e ¥ - Legalrepresentative: the person whose signature binds the company.
£ | e A B M 20214028H \J

HE R et ® oo mooronsn 5 os0n ) * Business scope: must explicitly cover what you need them to do.
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it h X i

+ Registered capital: since the 2024 Company Law, it must be fully paid
within five years of incorporation.
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LICENSES YOUR PARTNER MUST HOLD

* Business license: the base registration every Chinese

company has. fideTiE e
TRy 2 CRAREATI) DHES MK, EA BMERN

HBEIRY, EARABIRRKER RN R
an.

+ Food business operation license: required to trade food

3. (RRRANT FHND. RE. L. BE, 1

. . . i % & BRAURBAILNIL,
and drink, and granted only after the business license. ey T e
non o Cwd) b e e
« Alcohol distribution certificate: required specifically to = : e e KRS, T
distribute alcohol. e it R e 1% o um:
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» Import and export license: only if they will act as your
importer of record.
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RED FLAGS AND CONTRACT ESSENTIALS

RED FLAGS CONTRACT ESSENTIALS
» Pushes hard for exclusivity before placing any real * Bilingual, and state clearly which language controls.
O A7 » Territory, channels and minimum volumes tied to any
+ Reluctant to sign a written contract at all. exclusivity.

» A dispute-resolution clause your own counsel has

» No sense of urgency about you filing your trademark chosen.

first.
+ Executed with the company chop and signature.

In China, the chop is what binds the company. Since October 2025 a valid electronic seal carries the same legal effect as a physical one, and
courts look at whether the person who used it was authorized at the time.

CHINA’S WINE MARKET: A GUIDE
I(‘ FOR EXPORTERS

EU
Centre 29 SEPTEMBER 2026 www.eusmecentre.org.cn



THREE WAYS INTO THE MARKET

r(‘EU

DISTRIBUTOR

Buys your wine and takes the
resale risk. Owns the relationships
with retailers and restaurants.

CHINA'S WINE MARKET: A GUIDE
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IMPORTER OF RECORD

Handles customs and the
regulatory side for you, without
necessarily owning the commercial
relationship.

E-COMMERCE

Cross-border sales that reach
consumers directly from bonded
warehouses (Tmall Global, JD
Worldwide), under a lighter import
regime.

E-commerce route: no GACC registration, no Chinese
label, no import duty. VAT and consumption tax on
70% of value. Capped at RMB 5,000 per order and
RMB 26,000 per person per year. No resale through
shops or restaurants. Exemptions are temporary.
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REGISTERING AS A PRODUCER

THE PROCESS THE PAPERWORK

* Required before you export, and it is the producer’s job, + Company details and legal representative.

not your importer’s. . ) .
* Business license or equivalent.

* Wine needs no authority recommendation. Apply +  Product information, with photographs.
directly at cifer.singlewindow.cn '

o ) ) » A processing flow chart.
+ English interface, no fee, decided in days.
+ Asigned compliance declaration.

+ Five years validity, automatic renewal.

ADDRESS CANNOT BE CHANGED LATER

Correcting it means cancelling and re-registering. Customs checks the registered address against every shipment.

CHINA’S WINE MARKET: A GUIDE
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THREE COSTLY MISTAKES

0 Letting your importer register for you
The obligation sits with the producer. Self-registration happens through GACC's Single Window portal, before export.

e Paying an agency to ‘expedite’ it
GACC charges no fee at all. Fraudulent ‘registration agencies’ and websites are an active risk.

e Assuming labelling can be fixed at the port
Your number and Chinese label must be on inner and outer packaging when the shipment is declared.
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WHAT CUSTOMS WANTS TO SEE

Wine ships in refrigerated ‘reefer’ containers as standard, through Shanghai, Tianjin, Guangzhou or Ningbo.

CERTIFICATE OF ORIGIN HEALTH / SANITARY CERTIFICATE
Address must match your producer registration exactly. Issued in the exporting country.
CERTIFICATE OF AUTHENTICITY BOTTLING CERTIFICATE + LAB REPORTS
Or a Certificate of Free Sale. Against China's GB food safety standards.
CHINA'S WINE MARKET: A GUIDE
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WHAT YOU WILL ACTUALLY PAY

14% 10% 13% ~ 43%

Import duty Consumption tax

of your CIF value

» Each tax is charged on the value plus the taxes already added
» Bulk wine for local bottling lands nearer 50%.
» Vermouth and wine in small containers: 30% since January 2025

« Check your classification rather than assuming the standard rate.

CHINA'S WINE MARKET: A GUIDE
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WHY LABELLING IS THE ONE TO GET RIGHT

+ Getthelabel right and you remove the single most common failure
point before it happens.

» The rules change in March 2027.

cause of shipments held
at Chinese customs:
labelling and marking

CHINA'S WINE MARKET: A GUIDE
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WHAT GOES ON A CHINESE LABEL

Every line below is mandatory today, and every line is in Chinese.

ON ANY IMPORTED FOOD AND BECAUSE IT IS WINE
» Net content and pack format. « ABV (with %vol as the unit)
» Ingredient list, including additive names. « Wine type: red, white, sparkling, fortified, etc.

e Production date or a lot number. - Sugar content, in g/L.

+ Storage conditions. . . S
& + A warning that excessive drinking is harmful to health.

« Country or region of origin.
* Only at 10% ABV or below: best before date

» Your China-registered importer or agent, with address and
contact.

* Your GACC producer registration number.

CHINA’S WINE MARKET: A GUIDE
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THE LABELLING RULES ARE CHANGING

27 MAR 2025

GB 7718-2025
published

WHAT CHANGES FOR WINE

‘No added’ claims

Banned outright. ‘No added sulphites
cannot go on a Chinese label.

’
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TRANSITION PERIOD

Allergens

Declaration becomes mandatory, and the
exemption does not clearly cover wine.
Check whether fining agents are egg,
milk or fish derived.

16 MAR 2027

Enforcement
begins

Your Chinese label

Now explicitly allowed either printed on
the packaging or affixed as a sticker.

www.eusmecentre.org.cn



REGION COVERED, BRAND EXPOSED

REGION'S NAME BRAND NAME

* Protected in China since March 2021 under the EU- + Chinais first to file: whoever files first owns the mark.
China Gl agreement. . . .
+ Squatters register foreign wine names to sell back to
» Dunavska Ravnina and Trakiiska Nizina are both on the producers, or to sell fakes under them.

list, with Bulgarian rose oil.
* Your EU trademark gives no rights in China. It can only
* Nothing to file. Around 270 EU names are covered, hold the date, for six months.

mostly wine and spirits.

FROM 1JANUARY 2027

The window to oppose someone else's conflicting application drops from three months to two.
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FIVE STEPS TO PROTECT YOUR BRAND

File before you approach a partner
Both the Latin-script name and a Chinese-character version.

Check the EU-China Gl list
If your name is already listed, you have baseline protection without a separate filing.

Have the filing receiptin hand
Before any trade fair, platform listing, shipment.

Monitor filings in neighboring classes
Squatters target adjacent categories.

If it has already happened
Opposition is fastest, then non-use cancellation after three years, then invalidation.

Registration takes 8 to 14 months, and the trademark is enforceable only from then.
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IF YOU REMEMBER ONE THING

File your Check your Register with

trademark partner customs
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Design your

Shi
label =
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Q&A

29 SEPTEMBER 2026
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THANK YOU FOR TAKING PART

Find out more about our
next events & activities

The EU SME Centre helps
European SMEs get ready for
China by providing them with a
range of information, advice,

training and support services.

Funded by | www.eusmecentre.org.cn

CHINA'S WINE MARKET: A GUIDE *-, **' the European Union i
EEU FOR EXPORTERS . P info@eusmecentre.org.cn
29 SEPTEMBER 2026 www.eusmecentre.org.cn




