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About APACCCEEC:
The Association for Promotion of Agricultural Cooperation between China and the Countries of
Central and Eastern Europe is established in 2015. APACCCEEC is a secondary budget administrator
within the Ministry of Agriculture of the Republic of Bulgaria and is dedicated to deepening and
expanding the agri-relationships between its Members - Albania, Bosnia & Herzegovina, Bulgaria,
China, Croatia, Czech Republic, Greece, Hungary, Montenegro, North Macedonia, Poland, Romania,
Serbia, Slovakia and Slovenia.
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judgements described herein, and accepts no responsibility or liability for any omissions or errors (including, without limitation,
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Promotion of Agricultural Cooperation between China and the Countries of Central and Eastern Europe or its Member-States.
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General 
Infomation

Albania has a territory of 28,748 sq. 
km and population of nearly 2.8 
million people. Tirana is the capital
and main economic center of the 
country.

Albania is located on the Adriatic and 
Ionian Seas, within the Mediterranean 
Sea. It shares land borders with 
Montenegro, Kosovo, North 
Macedonia and Greece.

Albania has a nominal GDP of US$
18.26 billion and GDP per capita of
US$ 6.492 in 2021. The economy has
grown by 8.5% in 2021.

Albania is a member of the UN, World 
Bank, NATO, WTO, OSCE and OIC. It
has been an official candidate for 
membership of the European Union 
since 2014.
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ECONOMY &
TRADE

Source: The Vienna Institute for International Economic Studies.

Albania's economy is expected to grow by around 3% in the upcoming

years. The growing economy and the expected lower levels of

unemployment will contribute to increased GDP per capita (PPP).  The 

 mean inflation rate for 2022 was standing at around 6.7%
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Source: Observatory for Economic Complexity

Largest Import Partners

Largest Export Partners

Trade accounts for 75% of the GDP of Albania
in 2021 (World Bank, 2022). The total values of
exports is US$ 2,416 billion and the total value
of imports is US$ 5,411 billion.

The three largest import partners of Albania are
Italy, China and Greece with 26.3%, 10.8% and
10% respectively. Meanwhile, the three largest
export partners of the country are Italy, Serbia
and Germany with 42.6%, 9% and 6.3%
respectively.

The European Union (EU) is the largest export
and import partner of Albania in terms of
merchandise trade. The EU accounted for
74.5% of all Albanian exports and 57.7% of all
imports in 2020. 

Similarly, the EU is the largest partner in terms
of commercial services trade. The Union was
the main destination for 56.6% of Albania's
services, while it was the main origin for 72.8%
of them.
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Manufactures dominate the export
sector with a share of 69.8%,
followed by agricultural production,
and fuels and mining products with
14.9% and 15% respectively.

Similarly, manufactures constitute
the largest group of Albanian imports
with a share of 57.7%, followed by
agricultural products and fuels and
mining products with shares of 19%
and 11.8% respectively.

Source: Observatory for Economic Complexity
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Agriculture
While agriculture was historically the most important sector of Albanian economy, it accounts for
approximately one fifth of it nowadays. Nevertheless, it provides employment for about 43% of the
total workforce of the country. The agricultural production has steadily increased by 3-3.5%
annually since 2003. The  fruits, eggs, potatoes, cow and goat milk yields among others have
substantially increased (European Commission, 2022)

Albanian agriculture faces several challenges. Firstly, migration from
rural areas to urban centres. Secondly, the limited and small size of
the average farm holdings. Thirdly, poor marketing of the Albanian
products and low levels of reach in foreign markets. Fourthly, out-
dated and underdeveloped irrigation and drainage systems.  Fifthly,
low levels of modernisation of the processing sector. Lastly, the
underperformance of the sector as a whole and the soaring prices
(European Commission, 2022)

The exodus of people from rural levels is mitigated to certain extent
by the high number of people employed in the agriculture and be
further alleviated from modernisation of the sector. 

While fragmentation of the farm lands may have negative effects on
the productivity, they can be avoided through horizontal and vertical
integration. That is, the former implies cooperation of farmers
through means of collective action and the latter is arrangements by
which small agricultural producers stimulated by contracts and
cooperation with larger organisations (Lerman, 2017).

Challenges
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Irrigation

Agricultural irrigation in Albania is overly susceptible various risks such as droughts, floods and
seawater intrusion. Taking into consideration the importance of agriculture for Albania and the
effects of the climate change on irrigation, it is important the 
existing

Agri-products with latent 
competitive advantage

The World Bank (2018) identified olives, nuts and watermelon as
the most promising agri-products on the Albanian market.
However, their potential is hindered by some of the issues
mentioned above such as land fragmentation, low productivity
and lack of knowhow.

The global market for olive oil is growing by an 8.6% annually. The country is a leading producer in
the Western Balkan regions but cannot compete with established countries like Spain, Greece and
Italy because Albania lacks economy of scale and suffers from outdated practices (FAO, 2022).
Nevertheless, Albania can focus on high-end organic production as it is believed that about two
thirds of its olive orchards are organic but only 1% are certified as such.

Poor marketing of products is a shared trait of most Balkan states, including Albania. While its
products are competitive quality- and cost-wise, Albanian products are unknown outside the region
(with Italy being an exception to a certain degree). The World Bank suggests that public-private
partnerships can strengthen the agri-marketing.

               infrastructure to be modernised and expanded as
currently  only 19.7% of agricultural land is irrigated. Better
infrastructure will help to reduce rural poverty. Land
fragmentation also contributes to the decaying irrigation
infrastructure as farmers are disincentivised (International
Finance Corporation, 2022)

Watermelons are one of the best performing products of Albania but its export is limited to the
regional neighbourhood with Kosovo's share being 62%. The country has many natural advantages
and lower shipping costs than its direct competitors but lags behind in terms of logistics and
production knowhow. Greece, the leader in the sector, offers more consistent quality and volume
(ibid.). 
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Albania needs to increase the rate of quality certification and grow in-demand varieties (eg.
seedless). In order for the country to benefits from its natural advantages it needs to 1) improve the
skills of its labour force and 2) capital investments in order to start the production of technology-
intensive new and more demanded varieties (ibid.).

Nuts is the third agriproduct that has competitive potential. The global market for nuts is expected to
grow at annual rate of 5% over the next 10 years (FAO, 2022). Walnuts, chestnuts and hazelnuts are
identified as high-values potential exports. Unfortunately, Albania's land fragmentation and lack of
modernisation and knowhow prevents it from being competitive on a global scale. Albania needs to
increase its volume production which requires capital investments. 

There are other subsectors that possess production and export
potential. Bovine and equine hides and skins, fresh tomatoes,
preserved anchovies and other cured fish are also underexploited
(World Bank, 2022). Data shows that these agriproducts are mainly
exported to a few states, often from the Western Balkans region,
and are undervalued. For example, a unit value of Albanian tomatoes
exported to Serbia is US$ 0.50 per kilo. Meanwhile, Italian tomatoes
exported to the United Kingdom are sold for US$ 2.40 per kilo.
There many contributing factors for this outcome - traceability,
relatively low food standards and lack of internationally recognised
certification being a prominent examples. 

Subsector potential

APACCCEEC

Agro-processing in Albania

Agro-processing is one of the sectors with non-utilised potential. The most advanced processing of
food and agriproducts is done by 2,476 companies of which flour, bakery, pasta, cookies, and sweets
production have a share around 65.4% (Invest in Albania, 2021). The total turnover of the sector has
doubled in the period between 2000 and 2010 (ibid.). Albania's domestic market is growing and
considering the rather outdated agri-practices in the country, this sector offers good opportunity for
investments. This sector suffers from the same causes and symptoms as the rest of Albanian
agriculture. 
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Albania Investment Council (2021) presents tomato sauce production as a good opportunity for
investment in the country.  The domestic market demand is 2000 tonnes of tomato sauce.
Meanwhile, the export demand is 3 times bigger. According to estimations of the Albania Investment
Council (2021), 1.2 million euros will be needed for the creation of a sauce processing line and       
 560 000 euros to secure the input of raw tomatoes for the domestic demand and 1.6 million euros
for the foreign demand.

In
ve

sting incentives 

Since, 2021, the Governement of
Albania removed the excise, carbon
and road tax from the final price of
fuel needed to farmers to cultivate
the farm land 

 Reduction of the VAT rate to
farmers registered with VAT from
20% to 6% since 2019.

The Rural Agriculture and Rural 
Development Agency’s national 
schemes and IPARD Programme

Exempted VAT for agricultural 
inputs and machinery 

 agro-processing 

Source: Albania Investment Council
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Useful Links:
Ministry of Agriculture and
Rural Development

Albania Investment Council

Invest in Albania

International Chamber of Commerce
in Albania

Chamber of Commerce and Industry
Tirana

Click here to explore more
associations, chambers and union
dedicated to Albania's agriculture

https://www.bujqesia.gov.al/
https://www.investment.com.al/
https://invest-in-albania.org/
https://icc-albania.org.al/
https://www.cci.al/en/
https://www.gfar.net/information-gateway/organizations
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